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Challenges
• Funding 

• Customer acquisition  

• Winning trust of the above 

• Hiring 

• Idea validation 

• Collaboration 

• Shoestring budget

VISIBILITY



“Visibility will create inbound 
opportunities.” 

“and make it easier to approach others” 



Basics
• You should be proud of your profile (credibility) 

• Build a relevant, expansive network (leverage & 
visibility) 

• Avoid promotion & selling (think networking) 

• Leverage connections for introductions 

• The key is to engage (relationships & visibility)
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•Strong Personal Brand 
•Authentic 
•Storytelling 
•Start-up journey 
•B2C



200,000+ views





Key to LinkedIn Content
Empathy

Know your audience
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Post Statistics



Content Must Please Two 
Masters!
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The purpose of any post is to  
start a conversation

Comments are gold!



The Anatomy Of A Post

• Attention grabbing first 3 lines

• Trigger the ‘see more’

• Ask a question

• Simple multi-choice options

• @mention active influencers

• Also consider using #



Image Posts



Native Video

Subtitles are essential!
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Post Fails

• Any links (urls) 
• Promotional 
• ‘Likeable’ images 
• Look at me (us) 
• Quotes or statements 
• Less than 4 lines





Automation
• Only works at scale, very low hit rate 

• Can damage reputation 

• Damages the integrity of the network 

• Outsource with caution 

• Authenticity is critical 

• Most success comes with effort



Articles

Long form
White paper
Establish authority
Adds credibility to profile



Next Steps
• Ensure your profile is exceptional 

• Build a strong, relevant network 

• Build a list of topics 

• Search for content and comment 

• Cleanse your feed 

• Post 2-3 times per week





Cleanse your feed



Resources
• Simon Bourne https://www.linkedin.com/in/handdyedshoeco/ 

• Jonathan Pollard https://www.linkedin.com/in/jonathan-pollard-9761333/ 

• Buffer or Hootsuite for scheduling (no @mentions) 

• Pixabay for images & Canva for image posts & profile (1200x630 px for posts) 

• Clips or Clipomatic for video (iOS), Autocap for Android (Square format looks best) 

• LinkedInformed podcast - LinkedInformed.com

https://www.linkedin.com/in/handdyedshoeco/


Questions?



mark@winbusinessin.com
winbusinessin.com
@mr_linkedin
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